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Future: Business Overview

We operate in 7 verticals, with over 90 brands

Technology

e |Leading brands including:
TechRadar, T3, MacFormat,
Maximum PC, T3 Awards

e Nolin UKinconsumer tech

e Audience online 29m, total

circulation 173k

Knowledge

e |eading brands
including: How It
Works, World of
Animals, All About
History, All About
Space
Audience online 0.3m,
total circulation 108k
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Photography & Design

Games & Entertainment

Leading brands including: PC Gamer,
GamesRadar+, Golden Joysticks
Official PlayStation, Total Film

No 1 PC gaming website in the world
Audience online 21m, total circulation
192k

Music

il

Home Interest

e Leading brands including:
Homebuilding & Renovating, Real
Homes, Period Living

e No1UKDIY magazine on the
newsstand

e Audience online 0.om, total
circulation 53k

wF

‘_ Field Sports

Leading brands inc: Digital
Camera, CreativeBloq,

The Photography Show
No 1 UK photography
magazine portfolio, no 1 UK
creative & design website
Audience online 2.9m, total
circulation 138k

Leading brands
including: Classic
Rock, Total Guitar,
Guitarist, Metal
Hammer, Golden Gods

UK no 2 music website
Audience online 3.2m,
total circulation 131k

Leading brands
including:
Sporting Rifle,
Clay Shooting
Audience online
66k, total
circulation 10k
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Future: Business Overview

UK & US Online Users - Age

UK & US Online Users - Gender
B UK mUS

6-14

15-24

Male

25-34

35-44

45-54 Female

55+

Gross Contribution

Magazine

0% 40% 0% 20% 40% 60% 80%
Future Headcount
UK
600 0
400 N )
US & Canada , Asia
24m online ~/8m online users
200
users
AUS & NZ
0 ~'3m online
5 g 2 E B 5 g g South America - users
& z 5 8 3 g 1m online users P
o = .
& 3 ! Africa
. Tm online users
UK us AUS  Total @ Future offices
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Future is a global
brands.

Creating fans of our brands by giving them a place'btqhey want tspend their
time, where they go to meet their needs. Continuing to create loyal

communities.

Expanding our global reach through organic growth, acquisitions and
strategic partnerships.

Diversifying our monetisation models to create significant revenue streams.
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Delivering Strategy: Growth in EBITDA

e Our focus is on delivering sustainable growth in EBITDA
e \We achieve this through focusing on profitable revenues rather than top-line growth
e \We invested in our core operating model to create a scalable organisation
e Thisis a platform for further growth
Group Revenue Group EBITDA*
£100.0 £20.0
£75.0
£10.0
£ £500 £
e w
£0.0
£25.0
£0.0 -£10.0
2013 2014 2015 2016 2017 2018 Consensus 2013 2014 2015 2016 2017 2018 Consensus

* EBITDA adjusted for SBP expense
All numbers are continuing and include acquisitions

2018 numbers are consensus guidance r L
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Delivering Strategy: Diversified &
Organic Revenues

We have successfully grown our organic business via growing audience and developing
new formats.

Future US Media growth eCommerce growth
Future US Media Revenue +35% CAGR eCommerce Revenue +161% CAGR
£15.0 £10.0 £8.9

B Acquisitions [l Continuing

£7.5
£10.0
£ £ £50
= &
£5.0
£2.5
£0.0 £0.0
2014 2015 2016 2017 2014 2015 2016 2017
| L
. FUTURE
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Delivering Growth: Scalable Platforms

e Right-sized our organisation to create a platform for growth
e |nvestments in core back office systems and scalable overhead teams

Investment in Back Office

e New financial system
e New CRM
e Centralised data management

Investment in Infrastructure

e Refurbished all offices
e Strategy to insource to low
cost location

Connectors. Creators. Experience Makers.

Group Overheads as % of Revenue

Overheads as % of Revenue

£100.0

25%
£75.0
20%

15% £50.0
10%
£25.0
5%

0% £0.0

2013 2014 2015 2016 2017

Revenue £'m

-
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Delivering Strategy: Expanding Our Global Reach

e Our success is driven by market leadership in many of the markets we operate in
e Growing our global audience represents a real opportunity for further monetisation
o

Achieved organically, and via strategic partnerships (Times of India etc), while acquisitions
represent an opportunity to accelerate

TechRadar Online Users Media Revenue Per Online User

10.0

B UK 2.00 B UK
B UsS B US
B India
1.50
s
[2]
g
2 w 1.00
(V]
=
=
o
0.50
0.00
2015 2017 2015 2017
| L
FUTURE
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Delivering Strategy: Acquisitions

e |dentifying and integrating acquisitions is a core skill
Selection strategy based on identification of assets with new verticals and / or

opportunities to monetise existing elements of the Future wheel faster
e All transactions in the last two years originated in house

Content Publishing
& Licensing

SiIX achISItlonS All acquisitions earnings
, enhancing in the first 12 CONTENT
Completed in 24 months months**
*excludes forecast synergies yet to be delivered
*adjusted earnings for FY17 acquisitions < L
FUTURE
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Our Tech Stack

One agile, flexible, lean, robust and scalable

STAFF
homogeneous ecosystem

@ oeeiance
.

| L
+ WEB PLATFORM: FUTURE
HAWK
CONTENT 1 r
COMMISSIONING CMS
MAGAZINE PORTAL: CONTENT TECH SERVICES
PLATFORM: LOCALISATION
AD TECH:
CONTENT RE-USE AUTOMATED CONTENT BORDEAUX
MAGAZINE FLAT TAGGING
MEMBERSHIP SERVICE HAWK
CONTENT RIGHTS ASSET
MANAGEMENT e STORAGE WEBSITE BUILDER _
SYSTEM e — -
ebay s - T
° [rer— £999.97  SnppingfromFri -~ I
Vanilla. ... ——
e
- L
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A r



Efficient Technology Supporting Acquisitions

FUTURE 2017 = HOME INTEREST | TEAM ROCK | IMAGINE

MAGAZINE PLATFORM:
STUDIO

MAGAZINE FLAT PLANNING CONTENT RIGHTS SYSTEMS

DIGITAL
MAGAZINES

- L
FUTURE
| r

18



Web Platform

A modern, highly scalable and
dynamic web platform, , that
allows for online multi-language
content creation, dynamic content
analysis and content management
capabilities. It is enriched with
unique services supporting
recurring revenue streams and

regional content distribution.

Connectors. Creators. Experience Makers.
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Web Platform: Enabling New & Growing Existing Brands

WEB PLATFORM: Vanilla's global content management system delivers:

CMS Great economies of scale

CONTENT e Standardised approach to online content creation
LOCALISATION

e Enables content reuse and content analysis
AUTOMATED CONTENT

TAGGING e Eases integration of acquired websites' online content

MEMBERSHIP SERVICE e Low training overhead and large pool of internal and external user experts

WEBSITE BUILDER Modular architectural design, which facilitates:

e Rapid new feature development

e Ability to respond to editorial needs

Turned key Software as a Service CMS, which supports our digital

licensing strategy — Times of India and GCC, Middle East

TechRadar, PC Gamer, Real Homes, T3, MusicRadar,

| L
Digital Camera World, IT Pro Portal etc..

FUTURE
;| r
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Web Platform: Enabling New & Growing Existing Brands

WEB PLATFORM:

Vanilla’s content localisation feature:

CMs Offers the ability for content to be targeted for specific territories
CONTENT

LOCALISATION like TechRadar US, UK, Australia, Singapore, India, Middle East

AUTOMATED CONTENT e Ability to connect to and grow new audiences
TAGGING

e Further helps with revenue diversification
MEMBERSHIP SERVICE

e More effective monetisation of localised content
WEBSITE BUILDER

Allows content to be written in multi-language

e Penetration into non-English markets with high revenue potential

TechRadar, PC Gamer, Real Homes, T3, MusicRadar,

| L
Digital Camera World, IT Pro Portal etc..

FUTURE
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Web Platform: Enabling New & Growing Existing Brands

L] , © (]
R B AT on Vanilla’s automated content tagging technology:

e Exploiting semantic analysis to interpret and tag content in a

CONTENT consistent way
LOCALISATION

e Gives TechRadar, for example, the ability to create new content
AUTOMATED CONTENT

TAGGING hubs like Black Friday, Cyber Monday, Macbook Pro, Bill Gates,

MEMBERSHIP SERVICE

Samsung, Apple at pace, which gives even more content depth to

WEBSITE BUILDER our online brands

e Increases our online search engine visibility, which increases the
discoverability of our content

e Drives more monetisable audience traffic to our sites

e Diversifies the way content can be syndicated online to third-party

online partners

TechRadar, PC Gamer, Real Homes, T3, MusicRadar,

| L
Digital Camera World, IT Pro Portal etc..

FUTURE
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Web Platform: Enabling New & Growing Existing Brands

WEB PLATFORM: Vanilla’'s membership service:

CMS Build once and reuse everywhere — membership service

e currently live on PC Gamer

LOCALISATION e Offers our users an ad-free experience, digital game keys

AUTOMATED CONTENT I P
TAGGING

e Sets a foundation for building a loyal community

MEMBERSHIP SERVICE

e Provides our business the opportunity to capture known

WEBSITE BUILDER

user data
e Ability to upsell related products and services
e Enabler for further diversification of revenue; recurring

revenue

TechRadar, PC Gamer, Real Homes, T3, MusicRadar, g L
Digital Camera World, IT Pro Portal etc.. FUTURE
1 r
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Web Platform: Enabling New & Growing Existing Brands

N . . .
VANILLA Vanilla’s website builder:
Scalable and robust

e Supports delivery of 169m web page views and 517m advertising

impressions (Dec 17)
e Cost effective and future proofed; will meet our online growth

Reusable templates and components that allow the business to go to market

with new T3.com in six weeks and RealHomes.com five weeks

WEBSITE BUILDER

TechRadar, PC Gamer, Real Homes, T3, MusicRadar, a L
Digital Camera World, IT Pro Portal etc.. FUTURE
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Ad Tech: What is Bordeaux?

Bordeaux is a smart and dynamic technology service that allows content monetisation

through advertising. It is a true enabler to further revenue diversification in the

commercial advertising space.

- L
FUTURE

Connectors. Creators. Experience Makers. 1 r

25



Ad Tech: Bordeaux Delivers High Ad Viewability

Connectors. Creators. Experience Makers.

Highly extensible tech service delivering high advertising
iInventory quality

ldentifies optimum placement of ad slots

Intelligently adapts to multitude of web page layouts
Delivers advertising viewability of 84% on T3 vs UK average
of 49% and US average of 56%

Commands higher margin per campaign sell (premium)

- L
FUTURE
| r
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Ad Tech: Bordeaux Generates Incremental Revenue

+ +

Connectors. Creators. Experience Makers.

Using its incremental technology

e GCrows our programmatic advertising revenue

e Contributes to increase advertising viewability

e Helpsincrease advertising yield in turn

e |everagestime users spend navigating a web page
e Automatically adds more advertising onto the page
e Maximises revenue generated per web page

e 10.7 million extra impressions on TechRadar in January

- L
FUTURE
| r
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Ad Tech: Bordeaux Generates Incremental Revenue

AD

AD

AD

Connectors. Creators. Experience Makers.

Using its refresh technology

Another dimension to increase advertising impressions
available to monetise by using Bordeaux's refresh
technology

Contributes to further increase advertising viewability
Loads new adverts after continuously in view for 20-25
seconds

Detects users active to ensure engagement

Synergises with incremental technology

28.6 million extra impressions on TechRadar in January

- L
FUTURE
| r
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Ad Tech: Bordeaux Supports New

Advertising Formats

OYSTER PERPETUAL

SEA-DWELLER

EXPLORE THIS WATCH

g < T © srwrosneen | H @ P B @ Q

A TECH  SMARTHOME  LIVING  STYLE  FITNESS  OUTDOORS  TRAVEL  BESTOF  REVIEWS  MAGAZINE  MORE ¥

TRENDING  Apple HomePod first listen Fitness tracker and runningwatchdeals ~ iPaddeals  Bestsmartphones

The best TV under £500: 4K UHD tellies for
considerably less

Affordable UHD 4K television bargains from 40 inches to 50 inches

0O O 0@ O s

BIG TOP
INNOVATIVE HIGH IMPACT ADVERTISING FORMAT

Connectors. Creators. Experience Makers.

» Read our iPad Air 2 review

DESIGN
Google's previous tablets, which fell under the Nexus brand, sported plastic bodies which helped keep

price and weight down - but with the Pixel C it's moved into premium materials.

The Pixel C is finished in anodised aluminium, giving it a high-end look and feel - not to mention a
certain heft. In fact the Pixel C tips the scales 517g, which is pretty weighty. It's not a tablet you'll want
to be hold for extended periods.

GET YOUR
TICKETS TODAY!

16:01:49:54

TheiPad Air 2is thinner, lighter and just that bit better designed - but Google's attempt is still a good

MINISCROLLER
NEW INDUSTRY ADVERTISING FORMAT

-

L
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eCommerce Tech: What is Hawk?

Hawk is a powerful, proven and tested technology service that helps consumers find

the right product for them online.

- L
FUTURE
| r
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eCommerce Tech: Hawk Widgets

Apple iPhone X deals

CONTRACT DEALS HANDSETS
Apple iPhone X n 5
(64GB Silver) Unlimited mins o
2 £175 upfront Unlimited texts
24 months 7 i 10GB data at Mobiles.co.uk
IR ST AFS.00 GUARANTEED CASHBACK

Apple iPhone X

(64GB Grey)
Free upfront

24 months
£59/mth

GOOD VALUE EE DEAL

Apple iPhone X
(64GB Silver)
£128.99 upfron
£57.99 /mth

24 months

We check over 130 mil

Unlimited mins
Unlimited texts
30GB data

VISIT WEBSITE

at Affordablemobiles

Get the look: Mid-century brights

Vaserely Circular wool rug

in Chartreuse

Cox & Cox Black and brass
angle floor lamp

ochre yellow

Cushion Persimmon

Kubrick wing back chair in

Orla Kiely 70s Frilly Flower

Showing 10 0f 3,039  soRrT .
FiLTers [l HiDE m HANDSETS  SIM ONLY deaic w Recommended - Microsoft Surface Pro 4 deals
REEINEYOURSEARCH COMPARE DEALS AMAZON DEALS EBAY DEALS
COST OPTIONS ---vnnnmmmmmmmmmeenn Apple iPhone X (64GB Silver)
Any Monthly Cost i
ny Monthly Cosf v 1 Unlimited  Unlimited  10GB £175 upfront “ m y £789.50 Shipping from Free
mins texts data £49 /mth Mobil
Any Upfront Cost - ke
+ 02 Priority rewards a@_a,;on vprime
PHONE OPTIONS -----------xoooooe 02 ~ 7000+ wi-i hotspots £829 e tiial
24months  ~ Award winning coverage Free trial
Any Colour v
Any Memory Size v laptopsdirect > £999.97 Shipping from Free
LEARN MORE
Any Condition v
Apple iPhone X (64GB Grey)
Shipping from £2.99
Unlimited ~ Unlimited 3068  Free
mins texts data £5
r ri
MADE.COM £349 “ jon products every day for the best prices
F + Make calls via wi-fif4G
Seed prees + Use Wi-Fi on London Underground LTS
nths  « Control your spend };wsaee sv techradar
AE5.00 GUARANTEED CASHBACK
coscoc £150 [ RET
LEARN MORE
See all prices
1. Asus ROG Zephyrus GX501
MADE.COM £399 “ Under an inch thick and still kicking ass
See all prices CPU: Intel Core i7 | Graphics: Nvidia GeForce GTX 1080 (8GB GDDR5X VRAM) |
RAM: 16GB | Screen: 15.6-inch FHD (1,920 x 1,080) anti-glare, wide-view 120Hz
panel with G-Sync | Storage: 512GB M.2 PCle x4 SSD
Astonishingly powerful
John Lewis £35 “ © Innovative and quiet cooling
" £2669.97 View at Amazon
SRR @ Laughable battery life £2799.99 View atvery.co.uk
See all prices (12 found)

Connectors. Creators. Experience Makers.

@ Poor keyboard and ergonomics




eCommerce Tech: The Brilliance of Hawk

©

High quality
match rate

Database of
250 million products

87% of automated
matches are successful

Connectors. Creators. Experience Makers.

T

Algorithms
that learn

Intelligent learning

Reduced manual curation

O
O

Consumer
journeys

Every single click is
tracked end to end

Merchant level insights

- L
FUTURE
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eCommerce Tech: Enabling US Growth

S5

Cutting-edge technology

Proprietary system design

Robust and scalable

e Expand our global reach, focusing on the US first
e Robust and Resilient: ready for new avalanche of traffic
e Rapid onboarding of new merchants to meet new audience’s needs

e Solid platform to expand in new content verticals or new markets

Connectors. Creators. Experience Makers.

-

L
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People Driven Innovation

Uber high performing, resilient and flexible — geographically contained technical team.

Team criteria meet the ever changing business’ ambitions and targeted growth objectives.

Smart training Personal
programme development

Hands on, cross-team Keep up with
experiences iIndustry changes

and developments

Connectors. Creators. Experience Makers.

Graduate
programme

Attract dynamic,
forward thinking
graduates

- L
FUTURE
| r
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Looking Forward

More intelligent Tech Stack by utilising all our data points

e Personalisation: Subliminal recommendations to increase retention
and engagement and build loyal communities

e Content forecasting: Predicting / anticipating demand through data
analysis near real time

I FUTURE
Connectors. Creators. Experience Makers.



We have a strong.and scalable proprletary tech stac
reuse from content, code and component

Lﬁ’ promotes

. » - ! 'y’
While lean and cost effective, it supports our global growth

claglelidlelgi:lgle supports the needs of tens of millions of users

every month. Ny
: - \
- >

"It allows us to build and drive new incremental and recurring

revenue streams |n tradltlonal and non-traditional areas alike.
_ 2 £
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We change people’s lives
through sharing our knowledge
and expertise with others,

making 1t easy and fun for them
to do what they want

17



Thank you for
ting me back
shooting and
g my fond
ories back of
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”

o'm a gay gamer
'myself and didn’t
know about these
'groups. But I'm
=~ happy they exist
and help people

FUTURE



Just reading
rough the new issue

gng guitar - I'll be
.showing her this
- magazine for
.+ inspiration

FUTURE




228 PAGES OF GUIDES » 45+ MINS OF VIDEd mR
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Our Brands

Technology |

techradar.

b FORM S
MANIMUMPG

r- .
A ' Windows

i ITProPortaL

OBILE

INDUSTRY AWARDS 2018

Gaming &

Entertainment

radar
EDGE

=L

PlayStation,

retro
GANMER

Music

musicradar.
Guitarist

ROC
TOTAL

Guitar

COMPUTER c

MAKE MUSIC NOW

4ammer €t 3P i Show
c generate

FutureMusi

o

THE LONDON

GUITAR
SHOW

Connectors. Creators. Experience Makers.

Creative &
Photography

COMPUTER
ARTS @

Phot‘.graphy

Show
NPhoto

100% NIKON 100% INDEPENDENT

(] CREATIVE BLOO

Imagine

Cdfhera

AIRGUN
SHOOTER

SHOOTING

SPORTING RIFLE

GUN TRADE NEWS

BOW

INTERNATIONAL|

>
13
<)

SHOOTING INDUSTRY D‘“"é

| Field Sports | Knowledge |

HOW IT
WORKS
HISTORY

ARifals

SAU. About

THE HISTORY , COLLECTION
A

HISTORY

REAL
GRIME

Home
Interest

Real

Homebuiilding
&RENOVATING

Homebuiilding
8&RENOVATING

‘plotfindernet

PERIODLIVING Bealltiflll
English Cottages

@ Great British

HOMES

-1

L
FUTURE
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The Future Content Formula

EXPERT

PLATFORM
AGNOSTIC

mm RELEVANT

EVERGREEN gum GLOBAL

RIGHTS-MANAGED

- L

. FUTURE
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Experts Creating Relevant C

Connectors. Creators. Experience Makers.

Skilled creatives, experts in their o
Essential to winning trust sl
Future is a credible member of its commu
Future's content must also be i demandjz

FUTURE




Real Tale

Astronomy

Gemma Lavender, recently awarded
PhD in Astrophysics and a regular

Future's space content is edited by Dr

speaker at astronomy events ! Q\,
x R </
WS



Home of
Real Talent

Guitars

Our Guitar Technigues content is
edited by Neville Marten, an industry
veteran who worked on Jimi
Hendrix's white stratocaster and
played on stage with Gary Moore



Home of

Real Talent
3D Art

The Editor of 3D WQ
Rob Redman, founde




Global & Evergreen Content

e Content is created for a worldwide audience
e Distribution spans the world
e Licenseesfrom France to China

e Content with an extended half-life

o FUTURE
Connectors. Creators. Experience Makers.



Future Content across the World

10

ONLINE , UK EDITION LICENSED
TERRITORIES ’ TERRITORIES ) J TERRITORIES

3
_/
2

Digital Camera = "B a4 of

Future's Digital Camera brand
has a print edition on sale in 40
countries and is licensed in a
foreign language in over 10.

FUTURE

Connectors. Creators. Experience Makers.
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Content is Designed to
be Platform-agnostic

e Audience need before format

e Content mouldedto
fit various platforms

e Future has transitioned
from platform to platform

e Future welcomesthe
disruption of new platforms

Connectors. Creators. Experience Makers.

STINGRAYETT & FUThus



The Lifecycle of a Single Piece of Content

Example: &  LICENSED
Technology EDITION
A single Future how-to guide can be

published in a print edition, a licensed g ANNUAL
edition, an app, an online article and a

bookazine

>

INVESTMENT o

A

2 MAGAZINE s 2 BOOKAZINE
B LICENSED
EDITION

ARTICLE

. ONLINE :
ARTICLE AR

|

L

FUTURE
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Powered by Excellent Rights-Management

e Allin-house content is 100% Future-owned

e Abletore-use and license commissioned content
across platforms

e Assets purchased from partners allow for maximum
re-use

e [uture's proprietary Source & Studio system makes
re-use easy

e |nvestment in S&S sets it apart

- L
FUTURE

Connectors. Creators. Experience Makers. 1 r
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How We Make Our Content Connect

e Content created using a tested process

e 4 key stages

e Replicated across subject matters

e Proven to be scalable

ﬂ ﬂ
»
(il

| L

. FUTURE
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From Format to Format

How one piece of access to a major release
converts to online and print formats ‘

STAR WARS
BATTLEFRONT

o ermon -\ UTNOW .. ARTICLE

2004's Star Wars: Battlefront is still
TAE W

BATTALION

_ ouTNow

e SEO-driven content on GamesRadar+ e Designed for print and digital
with video media included editions

| L

. FUTURE
Connectors. Creators. Experience Makers. 1 r



The Future Content Model

e Genre-agnostic
e Suits myriad markets
e \Works across platforms

e Create once, store and publish
multiple times over

e Systematic, replicable at scale

Connectors. Creators. Experience Makers.

CREATE

STORE
A PA=
SlL=

PUBLISH

Ml
Ml

-

L
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W Our Content
f“C ates Brands

UL

0 SMCZontent that connects with
16

communities

Reaches a vast audience

¥ W

Freguency rewarded with |oyalty
Loyalty builds our brand equity

Fufure brands have trail-blazed a
path for new ones

FUTURE



Virtuous Circle
O

e Brands that enjoy loyalty

The community informs
-uture

e learn from them as they
Of'- from us

\’fp hrough connection, our
ontent begins to power itself

FUTURE






COMMERCIAL SALES & .
THE CHANGING LANDSCAPE

Clare Dove o
Commercial Director ’
Zack Sullivan

Operations Director



Connectors. Creators. Experience Makers.

The UK Commercial Sales Tes
Capitalising on Buy & Build

Effective creative solutions

Programmatic

FUTURE



The Changing Media Landscape

UK display advertising expenditure forecasts - current prices

6,000 m TV
B Digital
B Press
B Out of home
4,000 Radio
Cinema
=
[
2,000
0

2014 2015 2016 2017

Source: Enders Analysis. 2016 and 2017 are forecasted figures.

Connectors. Creators. Experience Makers.
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3 YouTube % (0) l.i@
MEDIA LANDSCAPE

AVERAGE TIME SPENT WITH ALL MEDIA HAS INCREASED

UUUUUU



Half the money | _
spend on advertising is
wasted; the trouble is |
don't know which half

John Wanamaker (1838-1922

Connectors. Creators. Experience Makers.



Future’s Media Landscape

e Specialist media is the market to be in:
o Consumers look to specialist media to be inspired and to find new products
within the framework of their area of special interest

o We allow advertisers to reach targeted communities, globally, at scale

Connectors. Creators. Experience Makers.
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UK Commercial
Sales Team

ANYWHERE

% :E?B;cfsfﬁ‘éﬁﬁé"éf
EVERYWHERE ko

. FUTURE
Connectors. Creators. Experience Makers.

Lo s




Our Strategy ﬁ

e Selling audiences and brands
e Client and agency relations

e \Vertical strategy focused on core

. FUTURE
Connectors. Creators. Experience Makers.



UK Commercial Advertising Objectives

Overarching objectives:

o Get a disproportionate share of media spend from the media market

o Grow unique revenues

o Develop revenues at a premium price point reflective of our brand strength
and our unigue audiences

o Take advantage from Buy and Build opportunities

- L
FUTURE
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Buy and Build Strategy

e Capitalise on new brands and scale our audience
e Seamlessly integrate acquisition brands into our structure

o New Verticals

o Integration into existing verticals

Real

AIRGUN  Phigtographer

| L
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Effective Creative Solutions

53%

growth in creative solutions
(2017 vs 2015)

Client’s brand

Consumer Future's brand

Connectors. Creators. Experience Makers.

A “creative solution” is an innovative, bespoke
Mmedia solution that we create for our clients and

agencies

It consists of unique content and experiences
that deliver on our clients’ marketing strategies

and simultaneously engages our audiences

Delivers exceptional media stand-out and

excellent return on investment

- L
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The USA Road to Consumer Electronics Show

o LOS ANGELES

The journey comprises of 8 stops, from Santa Monica, the start of

Route 66, to New York City to arrive 8 days later at CES in Los Angeles o LAS VEGAS
j MONUMENT VALLEY
= 4
X COLORADO
TEXAS
MEMPHIS

WASHINGTON, D.C.

NEW YORK CITY

| L
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Connectors. Creators. Experience Makers. 1 r

7



USA Road to CES
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Programmatic
Overview

“Programmatic” refers to the use
of software & platforms to
automate the market for digital
advertising, as opposed to the
traditional process that involved
responding to a brief, human
negotiations, manual insertion

orders and delivery management.
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What we Sell
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The difference?

Connectors. Creators. Experience Makers.
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Programmatic
Overview

“Programmatic” refers to the use
of software & platforms to
automate the market for digital
advertising, as opposed to the
traditional process that involved
responding to a brief, human
negotiations, manual insertion

orders and delivery management.

Connectors. Creators. Experience Makers.
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The Industry Trends

v

Te

UK Programmatic Digital Display Ad Spending,
2015-2019

billions of £, % change and % of total digital display ad
spending*

US Programmatic Digital Display Ad Spending,
2015-2019
billions, % change and % of total digital display ad spending*

$45.72

£4.52

74.8%

\

2015 2016 2017

H Programmatic digital display ad spending
M % change % of total digital display ad spending*

2018

2015 2016 2017 2018
W Programmatic digital display ad spending

B % change % of total digital display ad spending*

Note: digital display ads transacted via an API, including everything from
publisher-erected APIs to more standardized RTB technology, includes
native ads and ads on social networks like Facebook and Twitter; includes
advertising that appears on desktop/laptop computers, mobile phones,
tablets and other internet-connected devices, *includes banners, rich
media, sponsorship, video and other

Source: eMarketer, Oct 2017

231119

Note: digital display ads transacted via an AP, including everything from
publisher-erected APIs to more standardized RTB technology, includes
native ads and ads on social networks like Facebook and Twitter; includes
advertising that appears on desktop/laptop computers as well as mobile
phones, tablets and other internet-connected devices, *includes banners,
rich media, sponsorship, video and other

Source: eMarketer, Dec 2017

233181

www.eMarketer.com

www.eMarketer.com

b
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Programmatic - At Future

At Future we have two elements to our programmatic offering. Premium Programmatic and Open Auction /
Real Time Bidding.

e Premium Programmatic
o Automation of Delivery
o Price or Quantity is agreed
o Sold direct to buyers

o First Publisher to run Programmatic Guaranteed

e Open auction / real-time bidding (RTB)
o Buying, selling and delivery are automated
o Prices are decided in real-time through an auction
o The highest bidder wins the impression

o Data used to qualify audience

Connectors. Creators. Experience Makers.
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Programmatic - Value

Ad Units Per Page X Page Views

Connectors. Creators. Experience Makers.

Yield = Total Revenue

- L
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Programmatic - Growth at Future

Future Group Programmatic Revenue*

2015 2016

*Excludes revenues for third parties (Future Partners)

o FUTURE
Connectors. Creators. Experience Makers.



Programmatic - Viewability

Viewability - 2017 to 2018 Comparison

70.00% B Viewability 2017

60.00%

50.00%

40.00% I I

30.00% I I

08/16-08/17 09/16-09/17 10/16-10/17 11/16-11/17 12/16-12/17

B Viewability 2018

Month

42% to 68% 104%

increase in viewability Average YoY
increase in CPMs

Connectors. Creators. Experience Makers.

Programmatic CPMs - 2017 to 2018 Comparison

08/16-08/17 09/16-09/17 10/16-10/17 11/16-11/17 12/16-12/17

Month

The viewability improvement impacts the ad
impression per page element of our formula.

B cPM 2017

B cPM 2018
o L
FUTURE
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Programmatic - Drivers of Growth

Headerbidding allows ad inventory to be offered to multiple demand sources to bid on inventory
simultaneously with the highest bidder winning the impressions. This drives up yield.

2l PUBLISHER

o On page load, publisher calls a header bidding wrapper
Winning ad served before calling the ad server

< > BIDDER 1

HEADER BIDDING
WRAPPER 4 _> BIDDER 2

<_e__ - —)»  BIDDER2

PUBLISHER

ity g\gtaep:raei;es Wrapper calls out to
the highest get bids from demand
bid angd asses sources (exchanges,
to pub|isFr)1er SSPs, ad networks)

ad server

| L

. FUTURE
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Programmatic - Headerbidding Impact

Number of Headerbidding Partners Programmatic CPMs

2to 1l 175%

increase in partners increase in CPMs

Connectors. Creators. Experience Makers.
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Programmatic - Scalable Benefits

The benefits of this technology are:

The team is based in the UK

New Brands Launched or Acquired can be integrated benefiting
immediately from the increase in delivery efficiency and yield

o Home Interest programmatic increased 480% in 4 months
Open Auction monetization is automated, continually working 24/7
Capitalises on changes in demand

Does not require additional team members to take on manage

more brands/ impressions

Managing the influencing factors creates consistency to revenue

Connectors. Creators. Experience Makers.

Future US Programmatic Revenue (GBP)

2015

2016

2017
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Summary

Commercial Sales
We have a winning sales team set up to meet buyers needs
We are anywhere and win everywhere

Growth in Creative Solutions

Programmatic

We expect growth in the industry to continue

Through Formulaic thinking we can manage our growth effectively
Improving demand and quality has increased revenue

Benefits are scalable through automation

It presents great opportunities to Future

Connectors. Creators. Experience Makers.
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eCommerce Performance

eCommerce Revenue B Acquisitions [ Continuing

£10.0 £8.9

£7.5
£4.3
£ £50 £0.2
ol
£2.5
£0.5
£0.0
2014 2015 2016 2017

Connectors. Creators. Experience Makers.
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A new source
of revenue
iNn 2014

Grown from £0.5m in
2014 to £8.9m in 2017

+161% CAGR
from 2014 to 2017
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What is eCommerce at Future?

e [uture's editors are skilled at writing
content that connects, and meets our
users' needs.

e For33% of our audience who land on
Future's sites to read a product review,
buying guide or deals post, this need is
related to making a purchase decision.

“Is this the right product for me?”

Connectors. Creators. Experience Makers.

Is this the right
product for me?

FUTURE

HAWK
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What is eCommerce at Future?

e Where the answer is ‘'yes’, then it
becomes the role of the
eCommerce team to connect
further with our audience by
answering their next question:

e “Where can | buy this product,

either for the best price or for the
best value at a trusted retailer?

Connectors. Creators. Experience Makers.

Great! Where
can | buy this for
the best price?
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What is eCommerce at Future?

] | N Zo-l 4 we h el ped answer t h iS q u es‘tio N by Face ID, TrueDepth camera and Animoji Re-tooled iOS 11 and performance Design Camera H

creating a proprietary piece of eCommerce Apple iPhone X deals b
price comparison software called Hawk. CONTRACTDEALS e
MOBILES: £998.99 snppingtrom Free [
1 1 Appliancs | Tech | Electricals
° Hawk allows us to identify the most relevant ey B wonrsrontre
retailer deals. We can then show them to our g
audience at the points in our content that we KRCS £ wonesronvor [ | = ST
et the best tec eals, reviews,
1 roduct advice, competitions,
have |earnt are mOSt |Ike|y to helped them Curryso £999 Shipping from Free “ Enmiss;bletech nem?s;;d more!
reach the “yes, this is the right product for N ; Voot ot
We check over 130 million products every day for the best prices U sall acoress

me” moment.
rowzreD 8Y techradac

No spam, we promise. You can unsubscribe at any time and
we’'ll never share your detalls without your permission.

e Fast forward to today and we now work with o i o g I 007 i PR 4 vt
. impact on Apple’s smartphone direction ever.
7,285 global retailers, and a database of 250m

[Update: We've been using the iPhone X for a few weeks now, so check out our

products, the prices of which are updated a R AT gl T
5 5 . e See all Apple iPhone X deals
minimum of three times a day.

FUTURE
HAW K
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What is eCommerce at Future?

Microsoft Surface Pro 12.3-Inch PixelSense Tablet PC (Silver) - (Intel 7th Gen Core share ] Bl W @

Microsoft Surface Pro (201 7) deals m3-7Y30 2.6 GHz, 4 GB RAM, 128 GB SDD, Intel HD Graphics 615, Windows 10

Quantity: 14
Pro, 2017 Model)
COMPARE DEALS AMAZON DEALS EBAY DEALS
Get a £5 promo code with the Amazon App. Leam more.
‘ Add to Basket ‘
amazon by Microsoft
v; £659 Shipping from Free e vrve 86 customer reviews | 38 answered questions Turn on 1-Click ordering
RRP: £795:60 Dispatch to:
Price: £749.00 vprime Matthew Smith - NG9~
. You Save: £50.00 (6%)
- prime
amazoncouk £749 Note: Available at a lower price without Prime delivery from other sellers. Add to your Dash Buttons
Freeria .

Only 7 left in stock (more on the way). Learn more about Dash Buttons

Want it delivered by tomorrow, 31 Jan.? Order within 4 hrs 1 min and choose Express Delivery at checkout. Details

Dispatched from and sold by Amazon. Gift-wrap available. i Add to List

m £769 Shipping from Free

7 new from £635.00

Roll over image to zoom in Style Name: Tablet Only Other Sellers on Amazon
Tablet Only £635.00 Add to Basket
Argos £799 &t + FREE UK delivery
Shipping from Free Size Name: Core M3/4 GB RAM/128 GB Sold by: PRIMEWORLD

Core M3/4 GB RAM/128 GB i5/4 GB RAM/128 GB i5/8 GB RAM/256 GB i7/16 GB RAM/1 TB £709.99 \ Add to Basket \

218 2 . 2 3 + FREE UK deli
We check over 130 million products every day for the best prices o

i7/16 GBRAM/512GB  7/8 GB RAM/256 GB Sold by: Wholesale deals
m Colour Name: Silver £714.98 | Ade to Basket
prime —
£ Sold by: DA TECH PRO
POWERED BY techradar. n D" —

7 fi £635.00
. Laptop, with the versatility of a studio and tablet with 2.5 times more performance than Surface Pro 3 e o

—

It is when a reader of our content clicks out to one of our retail partners from a link on our page
and purchases the product of their choice, that we generate eCommerce revenue.

FUTURE

HAWK
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What is eCommerce at Future?

eCommerce fits perfectly with our global
audience strategy of Discover, Engage,
Purchase:

Readers Discover our content through
searching for the buying terms that matter to
them.
million
consumers

Our content Engages them with expert and
easy-to-understand buying advice.

| |
”"“‘ﬂ

Hawk then facilitates a Purchase by showing
the user the best prices at the most respected i
retailers. ' ’

Connectors. Creators. Experience Makers.





https://docs.google.com/file/d/11S1k-SKnFlIwVKyA0lHSzVi84yKMS17j/preview

Incremental Revenue

eCommerce means that we can monetise our audience
twice in two complementary and non cannibalising
Wways.

1. Ads

2. eCommerce

For example, on the page opposite, our ‘Best Laptops’
page in December:
e Ad revenue was at £9.44 per 1000 Pageviews

e ecCommerce revenue was £21.74 per 1000 Pageviews

e Making the total £31.18 per 1000 Pageviews

eCommerce has made that page three times as valuable,

whilst also adding value to our audience by connecting

them to retailers at the point of purchase, improving their

experience.

Connectors. Creators. Experience Makers.

Great
Value

P

1. Dell XPS 13
This is the best laptop has just got even better

CPU: 8th generation Intel Core iS5 - i7 | Graphics: Intel UHD Graphics 620 | RAM:
8GB - 16GB | Screen: 13.3-inch FHD (1,520 x 1,080) - 4k (3840 x 2160) | Storage:

256GB - 1TB SSD
51299

£1349.01 Vv
@ Beautiful optional 4K display £1399 v

O Centered IR webcam

o Gorgeous new design

° Steeper starting price

@ White option is pricier

The Dell XPS 13 has been the top of our best laptops list for three years in a row,
and the 2018 revision of Dell's flagship laptop continues that trend. This is a
slimmer, more powerful version of the best laptop in the world, and it now
comes with a stunning new 4K display and a gorgeous new color: Rose Gold on
Alpine White model is on its way. It's more expensive than previous version of
the XPS 13, but the 2018 edition makes up for it with powerful 8th generation
Intel processors, ranging from i5 to i7, along with a nigh-bezel-less ‘Infinity Edge’
display, which fits a 13.3-inch screen into an 11-inch frame, the Dell XPS 13 really
stands out from its competition. Not only that, but the port selection is equally
on point. Compared to Apple’s exclusive USB-C approach, Dell's flagship
notebook impresses with - in addition to USB-C - USB 3.0 along with the elusive
SD card slot. It’s no wonder the Dell XPS 13 continues to be the most popular
‘Windows laptop in the world. Yet it gets even better. You also get the choice of a
super high-res or multi-touch screen as well as a breadth of options for storage
and memory. Or you can save on cash and opt for more conservative specs.

Read the full review: Dell XPS 13

Today's cheapest Dell XPS 13 deals:

See all prices

venxes13eote)  gbay  £1049.97 [IECEE

veeszon DAL £1149 [T

Seeall prices

Dell XPS 13(2018)

Dell XPS 13

. y

4 ver for terms
)
MOST POPULAR MOST SHARED

94

Great
Value

Great
VaIUe

Three.co.uk

Samsung Galaxy S9 release
date, price, news and rumors

2 Apple HomePod review

3 The best broadband deals in
~ January 2018

[; SIM only deals: the best plans
in January 2018

5 The best free video editor 2018

Advertisement

3
&%
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What is eCommerce at Future?

eCommerce at a publisher differs significantly to eCommerce in a retailer in the following ways:

T e T e

Handles the transaction?
Capital tied up in stock?
Stock risk?

Investments in buying, merchandising,
logistics?

Earns full gross margin on the
product?

Earns a commission for informing the
customer and generating the lead?

e Retailers value working with us because we add value to their value chain
e Theyonly pay us when there is a successful transaction, making it a risk-free relationship
e Both us and our retail partners are equally incentivised to maximise the opportunities to drive sales

Connectors. Creators. Experience Makers.
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What is eCommerce at Future?

Writing content that — Visitors to a page
connects, coupled

with a relevant Hawk Hawk

proposition, drives the 3 Appea rs % Visitors that get to
top of our funnel Click Through see Hawk

It is the retailer’s role
to ensure that they
Mmaximise their
Conversion Rate Rate % Transactions our retail partners
Optimisation and —_— mMake as a result of these clicks
average order value Average

- Order Value Retail value of these
£ transactions

Clicks generated to
our retail partners

We work together
with the retailer to
identify the
commission % that
maximises the
opportunity for us
both

Connectors. Creators. Experience Makers.
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eCommerce in Context

e In 2017 we drove an average of 165,000 sales a month for our retail partners.

e The average order value of these transactions was more than £70, and this
generated around £147m of retail sales value for our partners.

e To put thatin context, that represents:
o 1laptop sold through our sites every seven and a half minutes.
o 33,000 Phone & Broadband contracts sold
o 12,700 Smart Home Devices Sold (one every 45 mins)

Connectors. Creators. Experience Makers.

97



eCommerce is Global

eCommerce is also a global revenue
stream for Future, allowing us to
facilitate transactions wherever our
audience is by matching them with
local and global retailers.

amazon Walmart
ey  JohnLewis

SOUQ..n Flipkart g

Connectors. Creators. Experience Makers.
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Our Focus on the US

The US is a key focus for us right now. We've

] i . eCommerce Revenue
grown it to the largest single territory for

eCommerce total revenue in the last year. : E:
The US has:
e 5timesthe UK Population
e Twice the UK audience on Future sites
e Yetevery 1000 usersin the US are
monetised via eCommerce at only 52%
of every 1000 in the UK
Getting the US audience monetisation to o e o
parity with the UK also gives us significant
scope for further growth.
| L
FUTURE
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Data at our Core

eCommerce at Future is immensely
data driven.

With our visitor volumes we have large
data sets to analyse and interpret,
enabling us to identify areas where we
can better meet our user’s needs and
drive the sales funnel as a result.

Connectors. Creators. Experience Makers.

50m

Monthly
Unique Users

10,000s

of different
products
bought

3.3m

Clicks
Through
Hawk

1,000s

of retailers
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Data at our Core

Sony Playstation 4 Slim deals

amazon £223.43 Shipping from Free m
Within this data we look for opportunities to drive
revenue, and are constantly running A/B Testing to wmasonco - £223.99 - snwensontree TETIY
make sure we're best meeting our user’s needs and les | E22795  sorsronrree | T
driving sales.
TESCO drec £237.49 Shipping from Free m
For example, we gained insight from click data that a wevefound 19 dels | ITTTIECNEL
. . sowzren 5y techradar
subset of users in the UK were looking only for
Amazon deals, and yet another subset for CORRE DAL AMAZON DEALS EBAY DEALS
second-hand deals. ebay e oprgronrree IR
We trialled adding an eBay & Amazon tab to our e, e v A
reVIeW Wldget' m £1299.99 Shipping from Free “
. . . . amazon prime
The new version increased transactions in the UK by a o 1939 ece
h u g e 44% o We check over 130 million products every day for the best prices

POWERED 3Y techradac
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Data at our Core

We use data to understand the yield from our eCommerce-focused content, and therefore to
determine whether we should invest in expanding particular content verticals or article types.

This combination of art (writing) and science (data analysis) allows us to drive the most value from
our content.

Predicted

revenue

. . .. from ads
Cost to create Traffic prediction Total

a piece of based off search predicted
content volumes Predicted yield
eCommerce
Revenue

from funnel

FUTURE

HAWK
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Driving a Competitive Advantage

As we |ook to extract the maximum value from our
data, we also look at how we can share it to enable
other parts of the business to increase their own
revenues.

E.g. We can sell data segments that lets advertisers
target users who:
e Are ‘in-market’ for a laptop at that moment in
time
e Have previously had a preference to buy at that
retailer and/or their direct competitors
e Are willing to spend at a certain price point

Connectors. Creators. Experience Makers.

| can switch
from laptop
to tablet.

OUR VERDICT

Apple Watch is good, but better suited on the wrists of early adopters and
boutique shop regulars. It's convenient but there's a learning curve you
have to overcome and a high price that some peaple won't be able to get

around.

© rfor

Stylish design
Clever interface

Two sizes

Apple Watch deals
@rcwons £258.99
John Lewis £259.00
curys@ £259.00
amajon £273.65

@ AGAINST

Expensive at any level
Battery life is one day
Missing many key apps

Shipping from £5.99
snipping from Free
snipping from Free

Shipping from Free

We\ve found 105 Appie Watch deals [N

rncszo techradat

GO TO PAGE: IN

Update: Apple Watch is new again, at least it will be when you download the
watch OS 3 beta later this month. Before Apple Watch 2 launches, read our
fresh review what the Apple Watch can do now.

Donning the Apple Watch in 2016 is a little more tempting because its price is
lower, while its app count is higher. It's a fantastic smartwatch, as long as you're
expecting an iPhone-tied convenience gadget.

« Buy Apple Watch at John Lewis for £259.00

That's why my Apple Watch is still ticking away on my wrist 15 months after its
initial launch. It never ended up being called the "Watch," but it really is "my
watch" and Apple's most personal gadget yet.

10% off Surface Pro 4
for students.

| couldn't
do thaton
my Mac.

TECH DEALS, PRIZES AND
LATEST NEWS

Get the best tech deals, reviews,
product advice, competitions,
unmissable tech news and more!

Your email address

LEARN MORE »

Surface Pro 4 does more.
Just like you.

Learn more

¥ Microsoft Surface Koo soid seperately
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Diversification

ur data-led approach
enables us to identify
effective ways to diversify our
portfolio of content channels,
eCommerce partnhers and
revenue streams

Connectors. Creators. Experience Makers.
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Diversification

e One stand-out area is mobile phone
contract comparison; a natural extension
of our phone handset reviews.

e Hawk enabled us to rapidly scale into this
vertical, which had a more complex user
journey and multiple facets to
communicate, such as:

o Minutes

Texts

Data

Monthly price

Upfront payment

Colour

Memory size

O O O O O O

Connectors. Creators. Experience Makers.

-

OUR VERDICT

The iPhone X was a huge gamble from Apple, but one that really paid off.
Losing the home button and altering the design was a dangerous move, but
one that was sorely needed after years of similarity and the premium
design, extra power, all-screen front mix together to create - by far - the
best iPhone Apple's ever made. It's impossible to give a perfect score to
something that costs this much - but this is the closest to smartphone

perfection Apple has ever got.

© ror @ AGAINST

Great screen
Premium, strong design around
TrueDepth camera is powerful

Apple iPhone X deals

CONTRACT DEALS

EDITOR'S PICK
Apple iPhone X
O (64GB Silver) Unlimited mins
2 £175 upfront Unlimited texts
23months £49 /meh 10GB data

‘ A£5.00 GUARANTEED CASHBACK

Apple iPhone X

Unlimited mins

(64GB Grey)
= Free upfront Unlimited texts
24 mons £59 /meh 30GB data
Apple iPhone X
8 (64GB Silver) Unlimited mins
£128.99 upfront Unlimited texts

24 months £57.99 /mth 16GB data

The most expensive flagship phone

Metal rim can scuff without case

HANDSETS

at Mobiles.co.uk

at Affordablemebiles

at buymobiles.net

We check over 130 million products every day for the best prices

POWERED 3Y techradac

The iPhone X is the huge leap forward that Apple's handsets needed. Aside from
the original iPhone in 2007, this new iPhone is set to have the biggest impact on

Apple’s smartphone direction ever.

Advertisement

SAMSUNG Galaxy S8 | 58+ | Notes

TECH DEALS, PRIZES AND
LATEST NEWS

Get the best tech deals, reviews,
product advice, competitions,
unmissable tech news and more!

No spam, we promise. You ¢
at any time and we'll ne: re your
details without your permission.

Advertisement

SAMSUNG Galaxy S8 | S8+ | Notess

. - S
uzBoxour

FUTURE

HAWK

105



106

We now rank for key search terms, and last FY we sold over 33,000 phone contracts,
across 14 networks and resellers.

Discover Engage

Go g|€ best iphone deals $a The best iPhone X dea[s in January 2018

8y Adam Marshall adayago Mobile phones 0

P Purchase

0000

About 48,500,000

its (0.36 seconds)

If you're looking to buy the iPhone X, it probably needs no introduction. You CO

ple iPhone Deals | At Carphone Warehouse - a5 the ridia % idcuiousy powerful smartphone that M O B l LE UK Al v Hello..is it meyoue looking for..? ¢ = 08;” 203380, o i

s CArphonavisrahol)se. com/iETione Apple launched to mark the 10th anniversary of the iPhone. You're well aware that LMD T OFFER The smart phone people Taotippumbieprepatsighn it can
Baempars O 00e Of IPhones Apd Hlod The Offar That Sids Y. By Opline Now! i€ the most innovative PPhone n years. And it hasn's escaped your notice that Apple iPhone X

Latest Offers Our Lowest Ever Price Phone X deais cost a small foreune et

We Compare, You Save. Discover Phone X For £43/m At Carphone i Mobile P Special Offers Upgrades SMonly News

Our Amazing Phone Deals Today Warohause, Wrile Offor Laat! That's where TechRadar can help. Whezher you're n the market to buy the iPhone Srmdanl

XSiMtfree upfront or spread your payments over a two year contract plan, well Home Apple phones
; ) tell you the very cheapest prices you can currently get it for. We've trawled tne oty
Compare AppiaPtione Deals | Find Yo(r New.Phone At uSwitcl UK's most popular retailers 2nd networks for the most affordable options, with ) pesce
[0 i oMol = Gt rom i es ofE€. 02, Thee and Vodafane. Nomatir how much data e ) ‘ _
Coumpare & Biva On Appia PG Coutsmatis Al LM ESM. you need, what colour you want and what budget you can afford, you'll find the. e Apple iPhone X 64GB Silver RarrER NsALEn G
Get Uniimited Data Plans - Choose From Top Networks - uSwitch Exclusive Deals perfect deal for you in our comparison chart below. Ay . [o)
Services: Pay Monthly Phones, SIM Only Deals, Pay As You Go Phones R 2
P S Deea T Pha R Tbees PR 6 Dack IR e 522 Frad g dvel If you'd sooner just cut to the chase, we've got handpicked recommended tariffs £175,00 upfront only
further down the page. And if you come to the conclusion that the iPhone X is still 6408 ‘ 25668
’ : . Just 200 expensive, then be sure to head to our best mabile phone deals page for o 1068 dste £49.00

Don't Overpay For Your iPhone | Save on iPhone Contracts Today the greatest deals on alternatives from Samsung, Sony, Huawei and more. - Per month /2 years @

‘www.mobilephonesdirect.co.uk/iphone/contract_deals v < > . ‘ Inlimited mins
SveatDeals: ha¥Phone Rangs. Biry Bafrs Bpat for Frae et Day Delivaryl See also: iPhone 8 deals | iPhone 8 Plus deals | iPhone X SIM free / Unlocked | Samsung Galaxy Note 8 deals | Best mobile =)

phone deals

© Unlimited texts m

iPhones at Tesco Mobile | Apple Winter Deals | tescomobile.com + InStock

www.tescomobile.com/Contracts/iPhone Filter and compare all of the iPhone X deals available in the UK:

Srowcesias  Phone Xis
uSwitch Best Value Fay Monthy 2016, Smie, You're On Tesco Mobie g o Boas €D o TrueDepth —
camers, iPhone Xis in SIM Free price only £998.99 | BuY Now

REFINE YOUR SEARCH

« Apple iPhone 7. Waterproofing. ...
Apple iPhone 7 Plus. A modest update, but one

Product detalls
that does enough to still excite.

View all our deals v

Apple iPhone X (64G8 Silver)

05T OPTI
« Apple iPhone 6S. The 2015 edition was and is
simply stunning. Any Monthly Cost - 1 Unlimited  Unfimited 1068 E‘nguwv;m
- mins wxs  data m .
« iPhone SE. The new iPhone SE is an iPhone 6S in the shape of an iPhone 5S. at Mobiles.co.uk
Any Upfront Cost - . Our best Apple iPhone X contract deals
v 02 Prioity rewards
= H1Ehone, 65 Fius: 2 v 7000+ wii hotspots
= Apple iPhone 6. PHONE OPTIONS 24months ¥ Award winning coverage
« iPhone 6 Plus.
Any Colour = EDITORS PICK Filter deals =
The best iPhone deals in January 2018 | TechRadar
I A : 1291507 Any Memory Size - LEARN MORE Best Dol © New Contract o e sotsy v
Apple IPhone X (64G8 Siiver) Y — ——t
B Feedback Any Condition -

Compare our best iPhone deals & contracts - uSwitch.com
hitps:/iwww.uswitch.com/mobles/iphone_deals/ ¥
AppioiPhone Bs. Froe from. £24.00 per month. AppliPhone 65 Plus. Frae from. £27.99 per month

Unimited  Unlimited 168 £12899 upfrore
'CONTRACT OPTIONS — texts data £57.99 fmeh at buymobiles.net

o L3

Any Data bd V Fastest 4G UK coverage
AppioiPhone 6. Froo from. £18.99 par month. AppleiPhone X. Free from, £52.49 per month ¥ Atleast 3 months of 3 Sport
AppioiPhone B Plus. Fros from,. £42.49 per month. AppleiPhone B. Froa from. £38.75 per month Ay Minunes = 2 menins ¥ 6 months of Apgle Music
AppieiPhone 7 Plus. Fras from. AppieiPhone 7.
iPhon Ss dea's - Appla iPhono Bs - Adple Phone 6 - Apple iPhone SE Aoy Texts = GOCOVALLEEECENL

Mobiles.co.uk Affiliate Manager recently said:

“TechRadar has been a trusted partner of Mobiles.co.uk for the past few years. We have seen growth on an incredible scale of
which has not been replicated with any of our other affiliates. Their ability to be flexible and turn around volume in such a
short space of time is completely unique in our program. They are without doubt, a very trusted source for tech-buyers.”

FUTURE
Connectors. Creators. Experience Makers. .



Diversification

In May we launched our first
Hawk-powered Broadband comparison
chart, with an integrated Postcode finder
that allows users to generate available
deals based on their property location.

By partnering with a third party for the

Postcode API we were able to launch
quickly.

Connectors. Creators. Experience Makers.

techradar msource ror Tec suvin aowice

A Reviews HowTo Phones TVs |Laptops Photography Deals More ¥

TRENDING Samsung Galaxy 59

iPhone X Best laptop Best phone deals SIM only deals

News > The best broadband deals in January 2018

The best broadband deals in January 2018

By Adam Marshall 6 hours ago Broadband

Search Q

Fitness Week Pro

Best VPN Laptop deals

Whether you're after superfast fiore broadband, a broadband and TV package or just the cheapest
internet deal around, you can find the best broadband deals for you with our price comparison chart.

0000

Find the best broadband deals in your area

We will keep your postcode private, but it helps us find deals that

are available to you

Enter postcode e.g. BA1 1TUA COMPARE DEALS b

siLters Il Hioe
REFINE YOUR SEARCH

INCLUDES

@ Any Package
Broadband
Broadband + Phone
Broadband + Phone + TV

PROVIDER

| Any Provider |

8 sky =@

SHOW ALL OPTIONS »

SPEED

@ Any Speed
25Mb+
50Mb+
100Mb+
200Mb+

Showing 7 of 119 deals SORT BY

BT'\ Unlimited Infinity

£125 PREPAID MASTERCARD.

Contract Upto £29.99 upfront
18 months 52Mb £29.99 /imth

LEARN MORE
W,

0 Unlimited Fibre 38
edrtons

Lo Ui FREE SET-UP - NORMALLY £49.

Contract Upto Free upfront
18 months 38Mb £20/mth

LEARN MORE
v

S‘(y Sky Broadband Unlimited
£50 PREPAID MASTERCARD.

s o . 1 b B £9.95 upfront

Recommended 9

atB8T
Deal ends Wed, 31 Jan

e-@

at Vodafone

e-
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Diversification

In 9 months we have gone from ranking on
the second page of Google to rivalling
comparison giants for major broadband
comparison terms.

Our unique mix of content and comparison
has allowed site visitors to research and
purchase the right deal in a single location.

Connectors. Creators. Experience Makers.

Google

broadband deals S Q

All Shopping News Videos Maps More Settings Tools

About 1,260,000 results (0.30 saconds)

Top 10 Broadband Deals 2018 | January Sale Ends Soon | uSwitch.com
(Ad) www.uswitch.com/Broadband/Deals ~

% % %4 Rating for uswitch.com: 4.5 - 5,895 reviews

January 2018 Broadband Deals are on uSwitch.com. Switch Now and Save up to £200!

Free Gift Card & Viouchers - Latest TV Package Deals - Unlimited Broadband Deals - Exclusive De...
New Year's: Up to £200 off Broadband Deals

Sky Broadband £18 p/m Virgin Media Fibre 100Mb
Sky Breadband Unlimited. 17Mb. VIVID 100 up to 100Mb Speed.
£18 p/m for 12 Months. Buy Now! Online Exclusive. Hurry Ends Soon!

BT Official Site | January Sale | BT.com

www.bt.com/Broadband/Deals ~
Superfast Fibre Broadband with Calls Packages & £125 8T Reward Card. Ends Soon!
Types: 8roadband, Fibre Optic, Unlimited, Infinity

Sky Broadband Deals | £50 Prepaid Mastercard Offer | sky.com
www.sky.com/Broadband ~
Ideal for browsing the intemet and Catch Up TV, with no usage caps. Learn more

TalkTalk Broadband Plans | £18.95 p/m & No Hidden Fees
[Ed) www.talktalk.co.uk/Fast/Broadband v
Stream, Shop, Surf & Download With No Set-up Fee & Fixed Prica. Limited Time!

Best fibre broadband deals (subject to availability
at your postcode)

« BT Unlimited Infinity 1 | 18 months | Up to 52Mb |

Weekend calls | £29.99 upfront | £29.9pm. ... I

« Virgin Media VIVID 100 fibre broadband | 12 THE BEST
months | Up to 100Mb | £20 upfront | £32pm. BROADBAND DEALS
More items...

The best broadband deals in January 2018 | TechRadar

www.techradar.com/news/broadband-deals

€@ About this result B Feedback

Compare Broadband Deals | MoneySuperMarket
hitps://www.moneysupermarket.com/broadband/deals/ ~

Any. 17 Mb or more. 38 Mb or more. 50 Mb or more. 52 Mo or more. 76 Mb or more. 100 Mb or
more. Usage. Any. 25 GB. Unlimited. Term. Any. 1 month. 12 months. 18 months. Connection Type.
Any. ADSL. Cable. Fiore Optic. Includes home broadband. Any. Yes. Includes mobde broadband.
Any. No. Includes landline. Any. No. Yes. ...

The best broadband deals in January 2018 | TechRadar
www.techradar.com/news/broadband-deals ~

Best fibre broadband deals (subject to availability at your postcode) 8T Unlimited Infinity 1 | 18
months | Up to 52Mb | Weekend calls | £29.99 upfront | £29.99pm. Virgin Media VIVID 100 fibre
broadband | 12 months | Up to 100Mb | £20 upfront | £32pm.

Virgin broadband deals - Sky broadband deals - BT Broadband and Infinity deals

FUTURE
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A Diverse and Defensible Business

Our aim is not just to build a diverse revenue stream, but also a defensible one. How?
e Our proprietary software, Hawk, enables us to own the end-to-end customer journey
e By diversifying our sites’ content verticals and geographies where we make revenue
e Our editorial expertise, marrying Art & Science, gives us a competitive advantage.

e \We seize the opportunity of getting into a market early

FUTURE

HAWK
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The best shoe racks

Cut down on clutter and give your most stylish shoes the home they deserve with our list of the best

Diversification

shoe racks for hallways, mudrooms, wardrobes and more

19DAYSAGO

A great example of cross-site diversification is

the |aunCh Of RealHomeS.Com The best office bins for your home study

They might not seem like the most glamorous of homewares, but a great waste paper bin that's both
elegant and functional can work wonders in a home office

20DAYSAGO

e Test conducted in 2017 on T3 for home and

kitchen content The best coat stands and racks

Coat stands keep your home de-cluttered and are a stylish feature in their own right. We've sourced
the best of the best when it comes to coat racks and stands right here

20DAYSAGO

e Thistest informed the acquisition of our Home
Interest division

The best modern lampshades

We've sourced the best modern lampshades to help elevate a range of interior design themes

e Qur scalable tech stack enabled the launch of
RealHomes.com in just 5 weeks

20DAYSAGO

" The best bookcases

Make sure your favourite literature is pride of place in your home with these stylish bookcases

e \We have published 123 new buying guides for
RealHomes.com

20DAYSAGO

e Monetising RealHomes.com through both ads
and eCommerce enables us to diversify our
revenue streams a L

FUTURE

HAWK
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Recurring Revenue Driven by Data

e \We have background data to eCommerce Daily Run Rate: Jan 17-Sept 17
forecast with high degrees of |

accuracy.

e All of this means we can model
improvements to the funnel, from
the top to the bottom, and
accurately predict revenue.

-V

e This provides the business with
high degrees of certainty and
confidence in future revenue
streams

FUTURE

HAWK
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Summary

We are passionate about eCommerce at Future because:
e |t provides an additional way to connect with our audience
e |t generates closer relationships with retail partners

e |t delivers truly incremental, non cannibalising revenue
o Predictable and recurring

e |tyields large volumes of high-quality data
o Data we use to generate high yields in other areas of the business

e Our own tech stack enables us to scale quickly, efficiently and for minimal cost into new areas

FUTURE
HAW K

Connectors. Creators. Experience Makers. 1 r



WHY INVEST
IN FUTURE?

Penny Ladkin-Brand
Chief Financial Officer e 2 5
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Scalable
Platform
for Growth

e Futureis a blend of art
and science; beneath
the creativity, specialist
content and passionate
fans lies a strong
foundation layer of
technology

e Designed and built to
be highly scalable, with
a strong focus on cost
effectiveness and
eliminating
redundancy

Connectors. Creators. Experience Makers.




Strong Fundamentals

£m

Media Division Gross Contribution
GC margin

Magazine Division Gross Contribution

GC margin

Admin costs and other overheads

Overheads and unattributable costs as % of revenue

EBITDA

EBITDA margin

2017
276
81%
33.4

66%

(50.0)

59%

11.0

13%

2016
19.5
82%
235

67%

(37.8)

64%

5.2

9%

YoY Var

42%

(Tpp)

42%

(Tpp)

(32%)

(5pp)

112%

4pp

Connectors. Creators. Experience Makers.

Organic profit growth

as the revenue mix

changes improves

margin

o Declines in print

market expected
and factored into
plans

High cash conversion
driving strong free cash
flows

- L
FUTURE
| r
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Growing Free Cash Flows

14% A 13% 14 -
12% - 12 4
10% 99

8%

EBITDA Margin
@
R
Operating Cashflow £m

4% - 4 - 31

2%

FY15 FY16 FY17 FY15 FY16 FY17

e Margin expansion as business scales and mix changes
e Significant growth in operating cashflows
e FY17 free cash flow £15.3m

| L
FUTURE
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Significant Opportunity in US

e Potential to grow revenue through monetising US audience at same rate as the UK
e Potential to increase market share of audience

Media Revenue Per Online User

2.00 B UK
B US
1.50
o 1.00
0.50
40% 43% 23% 63%
of Eutu re's of Media of Eutu re's of Media
onllpe e onllpe revenues
audience (FY17)* audience (FY17)*
| L
FUTURE
Connectors. Creators. Experience Makers. *Including intragroup revenues - r
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Ability to Accelerate Growth Through Acquisitions

e To date we have been able to acquire businesses with some print exposure at a relatively low multiple.
e Benefit of the platform means we can integrate quickly and slot into core infrastructure and operating

model.
FY17 Acquisitions EBITDA multiple Integration complete
within

Imagine Historic 6.5X Five months
3.4X post synergies

Team Rock <1Xin first full year of One month
ownership

Home Interest 7.7X historic pro-forma Four months

| L
. FUTURE
Connectors. Creators. Experience Makers. 1 r



Summary

e Scalable platform: fit for growth both organic and acquired l

e Strong fundamentals: attractive free cash flows | =)

PC— —

e Significant growth opportunity in the US
e Ability to accelerate growth through\acﬁqU'isitions, N -

¢ - »
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q FUTURE
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WHERE WE ARE GO
OUR STRATEGY

Future is a global platform for specialist media W|th
scalable, diversified brands.

Creating fans of our brands by giving them a place they
want to spend their time, where they go to meet their
needs. Continuing to create loyal communities.

Expanding our global reach through organic growth,
acquisitions and strategic partnerships.

Diversifying our monetisation models to create :
significant revenue streames. S

] FUTURE
Connectors. Creators. Experience Makers.




Global Platform for Specialist Media

Today's cheapest deals on your best laptop:

EZR swean

pelixps13(2016) 2L £9599

Apple MacBook Pro with
Touch Bar 13-inch

]
‘? rsvoros cms@ €600 [

E Lenovo Yoga Book amazoncouk  £349.99

techradar e sousce ror reci suvive aovice s f W@ o B

fr Reviews How To Phones TVs Laptops Deals Photography More v Next Up

TRENDING Samsung Galaxy S8

Nintendo Switch  Best iPhone 7 deals

Buying Guides VPN LG G6

0 LATEST NEWS

A man has used Amazon's
Alexa to create a terrifying
skeletal assistant

© vt

Aman has used Amazon’s Alexa to
create a terrifying skeletal
assistant

SSD shortage could affect the
size of your next notebook’s
drive

55D shortage could affect the size of
your next notebook's drive

The best free alternative to Lightroom .
2017 % The best free alternative to

Lightroom 2017

Hacker ransoms are on the rise than|
to connected devices

J = .
ust Rl_ft: 6 new games set to jumpstart the ..., connected Modular 45 is
volution pricey, customizable smartwatch

o STAR WARS= IT" m
«q°S NOT DIET Eﬂzmmw/wm ol

Connectors. Creators. Experience Makers.
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Specialised Media in Multiple Sectors

Specialist high-value sectors, scalable markets delivering diversified revenues

- bé -
i '/.- i 4
[.\\ E .

Technology

Creative & Photography Field Sports Knowledge Home Interest

| L

. FUTURE
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We change people’'s <

ives through sharingour
knowledge and expertise with*
others, makingiteasyandfun —
for them tode whatth@ywant= == =~
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